(eudingAge Digital Media Kit

Colorado

LeadingAge Colorado is the voice for senior living communities in the state of Colorado.
Reach the largest and only association in Colorado representing the full spectrum of senior living
and care providers through advertising on our biweekly enewsletter, Connecting,
and with our biweekly Thought Leadership series.

Membership includes

. Assisted Living Communities LeadingAge Colorado is our No. 1

« Life Plan Communities resource for senior living and care
+ Home and Community-based information, providing quality staff
Services (HCBS)

education programs and advocacy to

+ Independent Living Senior Housing

_ help us navigate the changing world
* Nursing Homes

* Programs of All Inclusive Care of senior services.

for the Elderly (PACE) -Larry Lillo, Executive Director,

Eastern Star Masonic Retirement Campus

Target audience includes:

A

+ C-suite professionals \
+ Executive directors

* Administrators '
* Housing managers ‘4
+ Directors of nursing .

+ Department heads

Advertising Sales Contact: Jennifer Siorek | 352-448-5875 | jsiorek@thewymancompany.com




eNewsletter Advertising L@’adingAge@’

Connecting Colorado

Headline Leaderboard:

L(E'adingAge'~ * Exclusive, no rotation,
Colorado

top position (728 x 90)
* Guaranteed above-the-fold

WE CONSTRUCT | WE REPAIR | WE BUILD BETTER LIVES.

PALACE 303.777-7999 | pal pal I

Leadingége Colorado i provid i , important ups i . For $1 995 (a n n U a I)
v y  be Joract “Allof your r
ir for alerts ir i il .

LeadingAge 19811
LeadingAge members i t3:00
Pm mountain time. Our next call is scheduled (o( August 5. These calls for leam.
Please call 165&520-5955 and enter the conferee pin: 5337¢ join calls.

;;'OPTUM

U tieatieathare Rectangle Banner Ads:

* One company per position;
no rotation

«  High visibility within content

Smeollh bﬂﬂ lquesl ions we face toda ymvolveam ind COVID-19 testing. During this lreewelx l in Josh Allen, RN,
$1,895 (annual)

Providing on-site clinical care in
senior living residences

(577) 800-1665
optum.com/longtermcare

their results mean, how to

d states, senior lvi ies wil have to re-oper
Thi soon need to address,
aff safe. Here are some things to consider in developing your re-opening

provided by S. Sanjay Gopal, MBA. Ph.D., Founder & CEO at Sanvis Health. For
via email

Crucial Insights for Assisted Living

sisted Living Conference
REGISTRATION IS OFEN

Sponsored Content:
* Exclusive - one per issue
* Thought leadership opportunity

facilties have been faced vith unprecedented changes,

August 9am to 12pm
LEARN MORE AND REGISTER TODAY

T * Proofing assistance provided by

ers In 1 6 Iving and care AUStY.

‘Thank you to our ttle sponsor, Legacy Healthcare Services

R—— Wyman; writing services available
_wﬁ | VAN TILBURG, BANVARD & SODERBERGH, AIA ($3 7 5 fe e)

ARCHITECTURE * PLANNING - INTERIORS * URBAN DESIGN
www.vios.com

Denver * Santa Monica - San Jose 303.675.0

$675 (month; two issues)

Practical Strategies for COVID-19 & Beyond: A Clinical Excellence Series (offered through LeadingAge Texas)
Tuesday, August 18, 2020 10:00 AM to Tuesday, October 06, 2020 11:00 AM MDT

Over the course of ly ries, agi invited to expl
health al throug -19.

Witha series
e commurty, n o team, a4 el owh o6 35 8 avigae
this global pandemmic ar e scoves whers e Sl aging services is headed.

Learn more and register today.

2020 Senior Living Symposium ~ a 5-part Webinar Series (offered through LeadingAge Massachusetts)
Aug. 20, Aug. 27, sms,s opt 10, Sept. 17 ~ 9am to 10am followed by a discussion from 10am to 11am

R Leaderboard #2:
i 1%3‘?“23.“5”?“‘? + Exclusive, no rotation (728 x 90)

$1,795.00 (annual)

current time, v 78S

CliftonLarsonAllen LLP, Hall, Render, Killian, Heath & Lyman, P.C., New Horizon Foods, Remedi Senior Care.

Strong reach & readership

Emailed biweekly to 650+ decision makers
Legislative and regulatory updates
+ Content based on member interests

Advertising Sales Contact: Jennifer Siorek | 352-448-5875 | jsiorek@thewymancompany.com




L@adingAge@

Colorado

New Offering

A monthly Thought Leadership Series eblast

The LeadingAge Colorado Thought Leadership Series presents an opportunity
for suppliers to provide expertise to the LeadingAge Colorado membership.
This series features articles that are informative in nature and include best
practices for the elder care community.

The article is distributed twice
a month to approximately 650+
senior living decision makers.

A submission to the LeadingAge
Colorado Thought Leadership
Series includes:

* 500 to 600-word article with a
bio that includes your contact
information.

* Two live-link banner ads within
the article (can market two
different things).

+ Editing services provided at no
cost. Writing services provided
for a $375 fee.

Pricing: $995

Maximum two monthly

submissions per year per company.

LQadingAge@

Colorado

Thought Leadersh/p Series

Compliance & Ethics Programs: Is Yours Effective?

“....The facility shall. . .h andeth thatis effective in d detecting criminal, civil, and
(Patient Protection and Aﬁordab\e Care Act (zmn))

Section 6102 ofthe Patient Protection and Afordable Care Actshifted Compliance & Ethcs Progrars from voluntary to mandatory. While the deadline for these programs to be n effect was set to March
2013, CMS did not issue implementing regulations unti October 2016 with the Mega Rule. These regulations gave SNF until November 28, 2019, o have established and implemented an effective
Compliance & Ethics Program in oder to partcipate in Medicare and This can be found at 22 (1R 48

With the myriad of statutes, regulations, and case law affecting the operations of killed nursing faclte, t s a monumental task tojust be in compliance. Being able to demonstrate a proactive coordinated,
and effective Compliance & Ethics Program s an even more daunting task. You may have some, or perhaps al, of the pieces to the puzzle but do you have the whole picture? What does that picture ook lke?
Are youactively monitoring and managing allofthe areas of ik your organization faces?

DS & Clinical Reimbursement
INTEGRLLY compliance. Simplified.  Life Safety & Environment

The 0IG outlines key risk areas that it believes affect SNFs, including:

«+Quality of Care and Residents’Rights
« Employee Screening
~Vendor Relationships
Billing and Cost Reporting
- Record Keeping and Documentation
but there s a substantial amount of detail that must be taken into account within each of these areas.

The 7 essenti an Effective Compli gram are:
1 i ies, procedure: conduct

ignating
3) Conducting effective training and education
4) Developing effective lines of communication
5) Enforcing standards through well-publicized disciplinary guidelines
6) Conducting internal monitoring and auditing
ponding promptly to detected offe d d i ctive action

The most important element to determining whether o not o progan s ffectie saudting and montring ThS|stheonlyob1e<tvewaymestahl sha basline for your pogram, to
determine your areas of isk, to trackand trend

Some of the key items to audit and monitor are:
~ Adherence to screening processes of potential employees, vendors, and contractors
~Staff education and training
« MDS accuracy
«Pre-claims fling processes (Triple Check)
~ Medicare and Medicaid overpayments and credit balances
~Staffing levels
- Readmission rates and quality measures
~Resident trust funds.
- Compliance hotline calls
- Customer satisfaction
Asaleader of you oganization, you et o know that your vriousstaff members re adheringt statutes,regulatons, andstandards of pactie. I order to do s, you have o have
onyour That s how you can measure and demonsirate that your Compliance & Ethics Program is effective.

Your Solution to
INTEGRITY Compliance & Ethics

*This is not an opportunity to sell a specific product or service but

to educate members and be viewed as a subject-matter expert.

Advertising Sales Contact: Jennifer Siorek | 352-448-5875 | jsiorek@thewymancompany.com




